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1HFY2018
2018 Began with a Positive Outlook
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Economy 
Regained 

Momentum

Growing 
Incomes

EMERGING GREEN SHOOTS

Inflationary 
Pressures

Rising 
Costs of Living

IN A CHALLENGING ENVIRONMENT
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1HFY2018
Significant Shift in Political Landscape
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Change of 
Government

People-
Friendly, 
Business-
Friendly

HISTORIC GE-14

Zerorisation
Of GST

Reintroduction 
of SST

KEY DECISIONS
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1HFY2018
Surge in Consumer Sentiment
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21-year High: 132.9 Points
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Key Initiatives
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CNY: Overflowing with Prosperity & Togetherness

Grew Share In Off-Trade

Extended Tiger’s Position As 
Malaysia’s No. 1 Beer
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Tiger: Roar Together, Uncage the Passion for Football
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Heineken®: Share the Drama feat. Ronaldinho 
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Guinness St. Patrick’s 2018
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Apple Fox:  Find The Fox, #WhatTheFox
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Financial Highlights
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2Q & 1HFY18 Performance

FY18: 6 months ended 30 June 2018 compared to prior year same period

Q2: 3 months ended 30 June 2018 compared to prior year same period

Revenue

+ 8.4%
from RM789 million 

to RM855 million 

Profit Before Tax

- 5.4%
from RM145 million 

to RM138 million 

Revenue

+ 6.4%
from RM396 million 

to RM422 million 

Profit Before Tax

- 9.2%
from RM81 million 

to RM73 million 
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Proposed Dividend Pay Out

40 sen

Interim Dividend 
declared for the six-

month period ended 30 
June FY18

(Payable in October 2018)

40 sen

Compared to 
Interim Dividend 

for the same period 
in FY17 
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Q2 2017  Q2 2018

Interim Dividend (RM)

Closing Share price (RM)

Share 
Price

Dividend
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Growing Sustainable Shareholder Return

+23% total shareholder return over 12 months

+18%
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Summary: 1HFY18
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FINANCIALS
Revenue

+8.4%
Profit Before Tax

-5.4%
Interim Dividend

40 sen per stock unit

FACTORS
Volume Growth Driven 
By Consumer Sentiment

Strong Commercial 
Execution for Festive & 

Football Campaigns

Timing of Marketing & 
Promotional Costs

KEY POSITIVES

Q2 Consumer Sentiment 
at 21-year High

Zerorisation of GST

WATCHOUTS

Intensifying CompetitionSST Implementation Contraband
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The Past 5 Years
In Review
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Revenue & Profit Growth (5 Years)
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Revenue

+ 15%
from RM1.68 billion (2013) 

to RM1.93 billion (2017)

Profit Before Tax

+ 24%
from RM292.7 million (2013) 

to RM363.1 million (2017)
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Innovation
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2015: Tiger White

2017: Guinness Bright2017: Anchor Smooth Draught

2017: Apple Fox Cider

2014: Smirnoff Ice
2013: Tiger Radler
2017: Tiger Radler 0.0%

2016: Strongbow Dark Fruit

2014: Kirin Ichiban
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Sustainability Achievements
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Water 
Consumption

- 16.2%
Since 2014

CO2

Emissions

- 14.4%
Since 2014

Waste to 
Landfill

ZERO

Since 2017

BREWING A BETTER WORLD



Heineken Malaysia Berhad

Our Vision for the Future
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Introducing the new Managing Director
Roland Bala
Managing Director, HEINEKEN Malaysia 

(with effect from 1 September, 2018)

Experience within the HEINEKEN Group:

 Managing Director of Cambodia Brewery Ltd (CBL), HEINEKEN’s 

operating company in Cambodia, from February 2012 to August 

2018. In this role, he has led CBL to increase its market share by 

more than double. Thus, establishing CBL as the market leader in 

Cambodia.

 Appointed the General Manager for Danang in the central region of 

Vietnam from 2009 to February 2012. 

 Joined Asia Pacific Brewery (“APB”) as Special Assistant to the 

Regional Director from February 2008 until February 2009. 

Previous Experience:

 Started his career with British Petroleum (BP) where he spent 16 

years working in sales, logistics, operations and planning roles in 

retail, gas and lubes businesses. He was then appointed as the 

General Manager for BP Vietnam from 2003 to 2005 and 

subsequently as the Sales Director for the lubes business for 

Malaysia and Singapore from 2005 to 2007.
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